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What the heck is it? (Really) 

Who is using it? (Who cares?) 

Where is it?  

When is a person ready to use it? 

Why should I  care? Why is it important for students ? 

(Hint: Everyone is looking for a job or knows someone who 

is…) 

How to craft your profile and be effectively LinkedIn.  

How to use it in the classroom. 

 



The fastest growing career management and recruiting tool 

 

Passive and active job search 

 

A fabulously useful research & teaching tool 

 

Not just a resume - Not Facebook 

 

Professional development and networking powerhouse 





1st Degree Connection 

2nd  Degree Connection 

3rd  Degree Connection 







 

Recruiters 

 

Employers/Hiring Managers/HR 

 

Students/Colleagues 
 

 





Fear! (Of this guy)        It’s also cheap &  

       easy. 

 

You are a hiring manager, potential client/student or business 

partner. There are so many good candidates or businesses.  

Which one is the best choice? Which one is the worst choice? 

There’s an easy way to help make the right decision.  

Almost 80% of companies will check you out online. 

Google is the tool of choice to find out about you online.  

 

Why do employers LOVE social media? 









Job Seekers 

 

Students 

 

Professionals/Employees 



Dig your well before you need a drink. 



Simply put… www.linkedin.com  

… and almost everywhere else on the Web. 

(Not to mention - resumes, email signatures, sharing applications etc.) 

http://www.linkedin.com/


 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

When are you ready to use LinkedIn? 

 

Moderately comfortable using computers and the Internet. 

 

Have a resume and are job ready. 

 

Able to articulate criteria used for accepting or ignoring 

connection invitations. 

 

 

  



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Aware of distinction between professional and personal. 

 
"Never do, say, engage in Social Media (or in real life) differently 

than you want people to hear, see or perceive who you are."  

~ Teddy Burriss, Social Media Coach | Networking Strategist | 

Outplacement Coach 

 

 Understand privacy settings. 

 

 
 

 

 



Where are the settings? 



Privacy/Security Settings 

Tip: Remember to turn off your broadcast while updating 

your profile! 



Opportunities / Employment 

 

Get ahead of the competition 

 

Research 

 

Credibility & Networking  

 

 

 

 

Professional development 

 

Brand ~ Big Picture You 

 

Awesome authentic text  

 



Your profile is like a frame – decide what art you want to fill it with. 

 

How can you show professional engagement? How can you share ideas 

and meet other teachers? 

 

The tone and style are semi-formal to formal with a hint of your 

personality.  

 

This is not Twitter and this is not Facebook! 
 
 

 



The 30-Second Review  
 
You can expect a hiring manager to perhaps spend 30 seconds quickly glancing 
over your LinkedIn profile. Take a look at the profile for me, Jessica K Webster. 
While it is not one designed for a job seeker, it does exemplify what you want to 
see.  
1. PHOTO. Clear head shot. People want to see you. SMILE! J 
2. NAME which matches the name you use in all your other online profiles  
3. HEADLINE under the name. Indicate the type of work you want and if 
possible, how you are different with adjectives. It defaults to your current 
position. Change it.  
4. RECOMMENDATIONS – just like references but better. Get them!  
5. CONNECTIONS – grow your network. A magic number of 100+ if you can  
6. WEBSITES – this is where you link to Twitter, Google Profile, Sites, VisualCV,    
About.me  
7. SUMMARY – Critical part of your profile. In 3 or 4 succinct paragraphs, talk 
about why you are different, why you are special. Well written summaries will 
be read.  
8. EXPERIENCE – Take time to fill this in with detail. Need to write for both a 
person to read and computer to scan.  
 



Add a Photo!! 



Summary: This section should explain your “big career picture”. 

Highlight key skills and accomplishments. Market Yourself! 



  

Tip: 

Highlight key 

achievements of your 

position 

 

Advantages of using 

this style? 

 

Snapshot of your 

resume 

 

Practice resumes, -ed 

endings, etc. for 

students -> then 

convert to paragraphs 

Experience: resume style (copy and paste) 



Experience: Paragraph style 

This part can be done by copying and pasting 

your resume and tweaking as you have time. 
 

Tip: 

Briefly describe the 

company. 

State what you do in 

your role within the 

company and your 

accomplishments. 

 

Advantages of using 

this style? 

Crisp and clear 

Storytelling 

Explaining gaps & 

potential  issues 

Branding 



Add Connections 

 

Tip: 

 
-Start with trusted friends with 

a professional network 

 

- Consider past colleagues 

 

- Send personalized messages 

 

-Join groups (like TESL 

Ontario) 

 

-Think strategically! 

 

-Contribute and engage 

Check colleagues, alumni, people 

you may know 



Browse for Jobs 
(Tip –Be a Detective. Use this to find information about jobs that aren’t posted on Linkedin 

as wellYou can see who you know at a company, or if you are connected by degree) 



Join groups 

Go to “Interests” tab and choose “Groups” from the drop down menu. 

Tip: 

Search for relevant 

groups where you can 

learn, exchange ideas 

and network! 

 

Great way to find 

niche jobs, events and 

new contacts. 

 





Add companies 

Go to “Interests” tab and choose “Companies” drop down. 

Tip: 

Search for relevant 

companies that match 

your professional 

background! 

 

Great way to keep on 

top of Industry related 

news, employment 

opportunities, etc.! 

 

 



Asking for recommendations 
www.linkedin.com/recommendations 

 

Tip: Personalize your message. 

 

Why – The reason you have 

chosen the person to 

recommend you. 

 

How – Mention how would you 

reciprocate that favor or send a 

snapshot of how you would like 

to be recommended for a 

certain position. 

 

What – Be clear about anything 

you would like included… 

http://www.linkedin.com/recommendations


Teaching applications: We teach resumes, cover 

letters & interviews. Why not Linkedin? 

Tip: Linkedin helps to establish a portable network and 

credibility. 

What can I do with this in the classroom? 

•Examples of headlines - > rate which are most effective as a hook 

•Match headlines & summaries.  

•Brainstorm which skills someone is likely to have in a particular role. 

• Look up vocabulary and task descriptions on 

 www.linkedin.com/recommendations or http://www.esportfolio.com/  

etc (also great for planning and self-assessment) 

•Headline writing activities. Write each others’ headlines. 

•Discussion of labels. How do we define ourselves?  

http://www.linkedin.com/recommendations
http://www.esportfolio.com/


 Example from ESPortfolio – (Retail Management) 



 Word Cloud and Key Words (Wordle.net) 

Search for job ads, job descriptions and create word cloud 



Tip: Linkedin helps to establish a portable network and credibility. 

•Have students categorize soft versus hard skills. Skills assessments. 

•Paper passing, write the word that comes to mind about a classmate/   

What skills would I endorse my classmates for? (Passing papers, adding) 

•Evaluation and discussion of photos – Is it appropriate? What makes a 

good photo? What happens if no photo? Assumptions based on photos 

•Discussions of barriers to employment, possible solutions. 

•Find similar profiles. Compare and contrast. Critique. 

•Find companies, groups. Start a conversation in a group. Start a group! 

•Find people who might make good connections / information interviews/ 

mentors 

•Skim and Scan – find keywords (to mach a job) – or what impression do 

you get? What can you remember in 30 seconds? Do you want to read 

more? 



Tip: Linkedin helps to establish a portable network and credibility. 

•Status updates. Prompts can include “What are you doing?” “What are you 

working on?” etc. 

•Summary/experience writing practice. 

•Practice asking for and writing recommendations 

•Opinions about profiles: Could be…must be… Might… 

•Employers: Job ads ->find good candidates and evaluate which to contact 

•Register - >connection requests (friends versus new contacts, etc.) 

•Thinking of questions for information interviews. 

•Find an article. Share. Write 1-2 line introductions, comments or questions. 

•Discussion of brands - > what they mean? Look at product brands, famous 

people brands. What words pop to mind when I see Lady Gaga? Obama? 

How do I want to be perceived? How am I perceived? 



Questions  & Contact 

 

Jessica Webster 
 

TESL Ontario Social Content Committee 

TESL Toronto Affiliate Chapter Board 

 

jesskweb@gmail.com  

 

http://ca.linkedin.com/in/jessicakwebster 
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